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Background

The purpose of this report is to provide an update on VMC 
marketing, business development and arts and culture 
activities planned and delivered since the March 2019 
VMC Subcommittee meeting.



Marketing Audience

• Commercial realtors and brokers
• Corporate real estate executives
• Top-level corporate executives
• Site selection professionals

Key messages

• The VMC is Vaughan’s emerging downtown core.
• The VMC is beyond a blueprint.
• The VMC has unprecedented access to talent, Class A office 

space, multi-modal mobility, and urban amenities.
• The VMC has already attracted significant investment.
• Now is the time to secure customized office space with room 

to grow in Canada’s most exciting development.

Audience and key messages



‘The Project’ Podcast

• The VMC was featured on a US-based podcast series 
called The Project.

• Told the story of why KPMG decided to locate in the VMC.
• Interviews with Sebastian Distefano, KPMG’s Managing 

Partner for the GTA, and Mayor Bevilacqua.

Episode 59: A Vision 
And A Subway: 

Surprising Recipe 
Brings KPMG 

Regional HQ to 
Vaughan, Ontario

https://aboutdci.com/2019/05/episode-59-a-vision-and-a-subway-surprising-recipe-brings-kpmg-regional-hq-to-vaughan-ontario/


The Vaughan Rising Podcast

• Goal is to create buzz about Vaughan among the 
business and commercial real estate communities.

• Will highlight key assets, including the VMC.
• Will be shared via Vaughan website, iTunes and Spotify.
• Each episode is also being filmed to share on YouTube.

The City’s first podcast series



360 Degree Tour

Now available on City of Vaughan’s YouTube channel

https://www.youtube.com/thecityofvaughan

https://www.youtube.com/thecityofvaughan


VMC Talent Attraction Brochure

A tool for VMC landowners and tenants



VMC Microsite: myVMC.ca

Signature Marketing Vehicle



VMC Lure Book

• Demand has been high. 
• The first run of 250 copies is gone.
• Content is being updated before the next print run.



• NAIOP REX Awards
• Meet the Tourism Investor Dragons
• Collision Conference 
• Various CoreNet events 

Business and real estate events

Profiling and networking with the target audience



• Inspirit Fest (May/June) — a series 
with dance, Rangoli, yoga and tai chi. 

• Creative Industry Tour (May) — in 
partnership with Vaughan International 
Film Festival for film and production 
industry.

• Concerts in the Park kick-off concert 

in Transit Square (June 5) — the award-
winning concert series marks its 25th 
anniversary at the VMC.

Arts and Culture



• Arts and Music in the Square 

(July/August)  a series of cultural live 
music, exciting activations and 
refreshments.

• Culture Days Weekend (Sept. 26-29) 
launch and activations in Transit 
Square with live art on site, interactive 
games, music and dance

Arts and Culture



• Increase awareness of and interest in the VMC

• Office and retail business development

• Support for the 2031 office, retail, and residential targets

Performance measurement

• Extensive distribution of new print materials.
• Exposure to 2,350 and 73 new connections to date in 2019.
• Meet the Tourism Investor Dragon event yielded leads from 

five hotel development and management groups. 

Intended Outcomes



• Continually engaging VMC land owners, businesses, partners 
and other stakeholders.

• These conversations will guide future business development, 
marketing, and activations.

Conclusion
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